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Rob has built brands and generated awareness for A&E, AT&T, BellSouth, 
Benjamin Moore, Broadbeam, Coldwell Banker, DuPont, FoodTown, 
Johnson & Johnson, Maxim Group, Mercedes-Benz, Multimedia 
Entertainment, Newsweek International, Roma Foods, Spirits Unlimited 
and more. He helped revitalize the global ETS brand and sub-brands 
for over 10 years, establishing new graphic standards and messaging 
hierarchy. Most recently, Rob has held a senior role on the leadership 
team charged with standing up Ortho Clinical Diagnostics as a fully 
independent brand after the carve-out from Johnson & Johnson. 

Rob Adams is a dynamic, results-driven Creative Director and  

Brand Champion driving change through solid management  

experience, award-winning creative, and strategic leadership.
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